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The faces of our heroes are varied. 
Some don uniforms, laying their lives on the line 
to protect and serve. Others wear business suits, 
championing for change. 

Still there are others who fly a bit more under the 
radar. These uncommon heroes rise to the challenges 
of everyday life in hopes of improving the lives of 
their families, friends, co-workers and communities. 
This past year at NES, we have seen such people rise 
to the forefront at work and through their personal 
endeavors. 

In addition to being linemen, meter 
readers, customer relations representatives 
and engineers, NES employees are also 
everyday heroes – mentors, fundraisers, 
volunteers and neighborhood leaders 
– who are stepping up to the plate and 
effecting change in their communities. 

As you will read in the following pages, NES is an 
organization that shares the philosophy of many of 
its employees. Whether we are working overnight to 
restore power during a severe weather crisis, answering 
a customer’s question via social media or partnering 
with Big Brothers of Nashville to offer much-needed 
assistance to individuals struggling to pay their electric 
bills, we strive to be a helping hand – an uncommon 
hero – to our customers and the Greater Nashville 
community as a whole. 

We are proud of our commitment, not only to provide 
affordable and reliable electricity, but also to make 

Nashville a better place.  

The next time you see an NES 
employee, look closely, and you’ll 
see the face of a hero. 

2010 NES Annual Report photo credits: Dean Dixon, Dean Dixon Photography; Nashville flood photos: Donn Jones Photography; Tim Hill, NES Communications
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It always gives us great pleasure to look back over a year – 
especially one that was filled with significant achievements, 
challenges and opportunities — and to know that, 
collectively, we were successful.  

In April, NES received a long-soughtafter industry 
recognition.  For the past four years, employees across the 
company have worked tirelessly to raise the bar in customer 
service, reliability, community investment, environmental 
commitment and many other areas. Their efforts were 
recognized when NES received the American Public Power 
Association’s Diamond status, the industry’s highest 
designation given for reliability, safety, training and system 
improvement.  NES was one of only six public electric 
utilities in the nation to receive this designation.  

Just one week later on May 2, a major thunderstorm 
system poured more than 13 inches of rain on Nashville 
in a 36-hour period, the largest recorded since 1979. The 
extensive flooding caused widespread damage to most of 
Nashville and the surrounding areas.  Yet, as Nashville has 
seen so many times before . . . the worst in Mother Nature 
brought out the best in us. As emergency personnel and 
volunteers across the city provided aid to those in need, 
NES employees showed unwavering commitment to our 
customers, working day and night for seven consecutive 
days to restore power to our community – even though 
many of them were victims of the flood themselves.

We are also proud that Fitch reconfirmed our AA+ bond 
rating for the second time, making NES one of only four 
utilities nationwide to attain this rating.  Additionally, our 
customer service ratings improved significantly this past 
year as reflected in J.D. Power’s annual ranking.

We have also made significant strides in several of the 
programs and services we offer our customers.  In just over 
a year, we’ve had more than 62,000 customers join our E-bill 
program, our Facebook and Twitter accounts have gained 
more than 3,000 fans and followers, and our website ranks 
as one of the best public utility websites in the nation. We 
also launched our new Balanced Billing program, which 
helps customers guard against large fluctuations in bill 
amounts over the year.  

NES employees continued their involvement within the 
community.  This past year, NES received the Pillar and 
Corporate Champion awards from United Way and the 
Community Health Charities for our 2009 Combined Needs 
Appeal Campaign, and NES was recognized as the 2009 
Academy for Women of Achievement corporate honoree 
by the YWCA of Nashville and Middle Tennessee for our 
commitment to helping women enter the work force and 
advance in their careers, and to providing a positive work 
environment for female employees.

As we have so often stated – our employees are our 
greatest asset and truly are our heroes.  Their commitment 
and dedication are why we will be able to meet future 
challenges with confidence and why this year’s NES annual 
report is dedicated to them.

The following pages are filled with their names, their 
achievements and their impressive stories.  
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Uncommon Year |  2010

Decosta Jenkins
President and CEO

Marilyn Robinson
Chairwoman of the Board 



“Congratulat ions  to 
Nashvi l le  E lec tr ic  Ser vice 
for  receiv ing the e lec tr ic 
industr y ’s  h ighest 
recognit ion for  re l iabi l i t y, 
safet y,  work  force 
development  and system 
improvement.” 

–  N a s h v i l l e  M a y o r  K a r l  D e a n
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Electricity is something we couldn’t live without. We rely on it 
to accomplish the simplest of everyday tasks. Using a computer. 
Charging a cell phone. Turning on a light.  It is so readily available 
that we often take for granted that reliable power is possible in 
Nashville because of the around-the-clock work the men and 
women of NES provide. 

Since its inception in 1939, NES has been committed to providing 
safe, efficient and reliable electric service. This past year, the 
American Public Power Association took notice by awarding NES 
with the Reliable Public Power Provider (RP3™) Diamond status – 
the electric industry’s highest designation.

As one of only six public electric utilities in the nation to receive 
the national recognition this year, NES demonstrated excellence 
in four core areas – reliability, safety, work force development and 
system improvement.

“It’s an honor to be a national RP3™ Diamond designee and to join 
the approximately 4 percent of the nation’s public utilities that 
have achieved this status,” said Decosta Jenkins, NES president 
and CEO. “This recognition is a tremendous testimony to both the 
quality work of our employees and the support and leadership of 
our board and employee management team.”

NES Vice President of Operations Paul Allen sees the award as a 
reflection of NES’ commitment to its customers and to the Greater 
Nashville community. 

“It shows that we are willing to do what it takes to do the job 
right,” said Allen. “We work hard every day to both improve and 
maintain the highest levels of service.”

NES received the RP3™ Platinum designation in 2006 and 2008. 
The utility will hold the RP3™ Diamond status for two years. This 
achievement is a special one and is receiving high praise from 
customers and even local officials. 

Nashville Mayor Karl Dean congratulated NES for its accomplishments. 

“Congratulations to Nashville Electric Service for receiving the 
electric industry’s highest recognition for reliability, safety, work 
force development and system improvement,” Dean said.  “Being 
one of only six publicly owned utilities in the nation this year 
to achieve Diamond status is a true testament to the utility’s 
dedication to providing the Nashville community with safe and
reliable electricity.”

NES Recognized For 
Customer Rel iabi l i t y 

 



“ There are  many heroic 
stor ies  that  emerged 
f rom the disaster  that  a l l 
of  Nashvi l le  confronted 
together,” sa id  Decosta 
Jenk ins,  NES pres ident 
and CEO. 

“ I  wi l l  forever  be proud of 
our  employees’ unwaver ing 
commitment  to  helping 
our  c i t y  recover  f rom the 
f lood.”
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May 2, 2010, is a day no Middle Tennessean will soon forget. 
Over a span of 36 hours, more than 13 inches of rain fell down 
upon Nashville and surrounding cities. While many people’s 
routines were brought to a screeching halt, the jobs of many men 
and women were just beginning. 

Such was the case with NES veteran and supervisor Melvin Wyatt. 
When the rain first started falling at NES’ West Center, Wyatt 
wasn’t the least bit concerned. A few hours later, however, he had 
no choice but to climb out of the window and get on the roof 
and call for help. Help arrived by boat almost six hours after the 
ordeal began. 
 
“I have been at NES for 33 years and have seen West Center flood 
several times, so initially I was not alarmed,” Wyatt said. 
 
Wyatt was just one of hundreds of NES employees who stayed on 
duty and risked his life to do his job. After being rescued, Wyatt 
went straight back to work. 
 

“I was not going to let this flood stagger our city on my watch,” 
Wyatt said. “We worked around the clock to simultaneously 
disconnect power in some places and reconnect in others. Safety 
was our main priority, and we didn’t stop until the job was done.”
 
Overall, NES’ West Center lost 37 trucks, including 19 bucket trucks, 
as well as one-third of the materials and tools that linemen use to 
restore power. Despite these and other challenges, NES employees 
plugged away, methodically restoring safety and power quickly to 
the community. 

When all was said and done, NES employees had worked nearly 
30,000 hours of overtime, restored power to 44,000 locations, 
handled 75,000 outage calls and had 55 crews working 12-hour 
shifts until all power was restored. Eight days after the flood, only 
300 customers were without power. 

These numbers are powerful reminders of the flood losses, but tell 
only part of the story. The truth is that, while NES was restoring 
power, hundreds of its customers were dealing with the loss of their 
homes and possessions. Others dealt with the loss of a loved one. 

(continued next page)  
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Want ing to  help  out  NES employees  who were  v ic t ims of  the f lood,  NES held  a  fundra iser  and ra ised more than $39 ,000 .
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Uncommon Year  | 
Many of NES’ employees were victims 
of the flood, losing homes, possessions 
and vehicles. 

“We knew there was nothing we could do to bring back the lives that were lost and the 
possessions that floated away,” said Tim Hill, NES corporate communications supervisor. 
“But we wanted to do whatever we could to make sure customers had one less thing to 
worry about. That’s why we waived our usual mandatory turn-on and transfer fees for 
flood victims.”

NES’ handling of the flood-relief efforts was recognized by its customers. Customer 
Sandra Estep wrote: “I just want to say a big ‘THANK YOU’ to all the people at NES for 
their dedication in the face of such danger. I pray for you each day. There are not 
enough words in my dictionary to express my thankfulness.” 

In the end, NES crews, like many other emergency personnel and volunteers, put their 
safety on the line to help their neighbors, and 
they wouldn’t have had it any other way. 



A new t wo - day ra infa l l  record was   
set  when 13 .57  inches  fe l l  on May 1   
and 2 .  I t  shattered the prev ious    
record of  6 .68  inches  on September    
13  and 14 ,  1979 . 

Flooding fact |
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“The first 

time I reached out 
to NES  via 

Twitter I was 
astounded that I 

received 
a reply 

@NESpower. 
Woah! 

Seriously 
there is a real 
person doing 

this Twitter 
account? That’s 
crazy! Thank u 
whoever u are!”

“Customers  are  ask ing us  quest ions,  prov id ing us 
with  feedback  and shar ing conser vat ion t ips  with 
other  users .” 
    –  NES communicat ions  spec ia l i s t  Laur ie  Park er

P A G E  1 0



 

When Beth Donahue-Weedman experienced an extended 
power outage during Nashville’s May 2010 flood, she turned 
to NES’ Twitter feed for help and was surprised with the 
response she received. 

“The first time I reached out to NES via Twitter I was 
astounded that I received a reply,” Donahue-Weedman said. 

So astounded, in fact, that she decided to tweet about the 
experience: “@NESpower. Woah! Seriously there is a real 
person doing this Twitter account? That’s crazy! Thank u 
whoever u are!”

Donahue-Weedman was right. While some NES service 
workers in the field were risking their lives and helping 
customers during the May flood, others sat at their 
computers actively monitoring Facebook and Twitter 
– answering customers’ questions and addressing their 
concerns. 

NES entered into the social media conversation in early 
2009. At the time, electric utilities using social media to 
actively communicate with their customers were few and 
far between, but NES saw social media as an opportunity to 
further strengthen its ability to engage with customers and 
provide them with excellent service. 

With electricity rates on the rise and an increased interest 
in conservation, NES began using social media tools to post 
conservation tips and provide customers with ways to help 
them reduce their electric bills and their impact on the 
environment. 

The social media outlets are also being used as customer 
service tools and keeping people abreast of news about NES 
programs and updates on power outages in a timely fashion. 

The reaction to NES’ social media offerings has been good. 
Matthew Burks, a senior manager at ESource (a provider 
of research, advisory and information services to utilities, 
major energy users and other key players in the retail energy 
marketplace), sees NES as an industry leader on social media. 

(continued next page)  
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Social Media Provides NES With 
New Way To Reach Customers

Uncommon Year |  UNCOMMON HERO 
NAME: Randy Sexton   
OCCUPATION: Power Equipment Operator II – West Center  
COMMUNITY INVOLVEMENT:
Randy Sexton has an extreme love for cooking, especially barbecuing, and he 
uses his culinary talents to help those in need. Over the years, he has competed 
in a number of cooking competitions that benefit nonprofits. In August, he 
participated in the Music City BBQ Festival along with more than 100 other 
competitors. The festival benefits the Shriner’s Hospital, Vanderbilt Children’s 
Hospital and the American Cancer Society. Sexton also finds himself catering 
gatherings for bereaved families. He is a firm believer that food can be comforting 
in times of loss.



“NES was one of the industry’s earliest implementers of 
online social media channels,” Burks said.  “It took the first 
steps into uncharted waters and paved the way for many 
others in the utility industry, providing guidance, best 
practices and perspective to these new and innovative 
channels. NES has continued to develop its online presence 
and has been able to effectively utilize these channels in 
both day-to-day and crisis situations.”

NES communications specialist Laurie Parker says NES 
customers have become engaged with the NES brand in a 
way that she’s never seen before.

“Customers are asking us questions, providing us with 
feedback and sharing conservation tips with other users,” 
Parker said. 

One of the most recent projects designed to encourage 
a dialogue between NES and its customers was the “Go 
Green on the Silver Screen” YouTube contest. The contest 
asked customers to grab their video cameras and tell NES 
why their home needed an In-Home Energy Evaluation. The 
videos were judged by a panel of energy experts, and fans 
had the chance to vote for their favorites. 

The grand-prize winner received a free In-Home Energy 
Evaluation and up to $4,500 in home energy improvements 
from E3 Innovate. 

Due to the contest, the number of NES’ YouTube channel 
views increased by 62 percent in just two weeks. Although 
the contest is over, NES continues to capture the attention 
of its YouTube channel viewers with videos such as “Learn 
How To Insulate Your Attic” and “Learn How To Read Your 
Electric Meter.”

“As an early mover, NES has already started the critical 
process of establishing online channels as a viable, efficient 
and trustworthy source of information in the minds of their 
customers, the media and their employees,” Burks said. 
“NES is going where its future customers are headed and 
has positioned itself well to meet future communication 
challenges.”

(To view, visit www.YouTube.com/NashvilleElectric.)
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Uncommon Year  | 
Due to the “Go Green on the Silver Screen” 
contest, the number of NES’ YouTube channel 
views increased by 62 percent in just two weeks. 



Uncommon Year |  UNCOMMON HERO
NAME: Nick Thompson     OCCUPATION: Engineering Manager 
COMMUNITY INVOLVEMENT:
In an effort to honor his father, Nick Thompson and his family founded 
the annual Hank Thompson Trek and Treat, a 5K run/walk followed by 
a Halloween festival. The event is a fundraiser for lung cancer research 
named in honor of his father, a former Sumner County Executive, who 
passed away from the disease. It is Thompson’s hope that the Hank 
Thompson Trek and Treat will increase awareness of the underfunded 
battle against this disease. Over the past two years, the Trek and Treat has 
raised more than $75,000.
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“Going green” has become more than just a catch phrase. For many, it’s a way of life. 
Middle Tennesseans are going green, and NES is following suit by offering customers 
a variety of environmentally friendly programs to help them conserve energy and 
save money. 

One such program that has been especially popular this year is the E-bill program.  

E-bill is a free service that allows customers to receive and pay their bills online. 
NES launched E-bill in December 2008, and since then, more than 62,000 customers 
have signed up for the program. The environmental impact is impressive. NES saves 
approximately 126,594 pounds of paper annually. 

Wanting to do more, NES launched a 
special promotion in April 2010. For 
each customer who signed up for E-bill 
from April 1 to July 1, NES contributed 
$1 of the amount saved on paper 
and postage to NES’ tree replacement 
program. As a result of the E-bill 
promotion, 7,556 customers signed up 
and NES donated and helped fund 100 
power line-approved trees, which will 
be donated to ReLeaf Nashville and 
Habitat for Humanity.

“Consumers are aware, more now than ever before, of the impact they are having on the 
environment – and they are looking to NES for ways to reduce it,” said Teresa Corlew, NES 
chief customer care officer. “What better and easier way to help the environment than to 
sign up for E-bill and help fund the tree planting while you’re at it!” 

NES hopes the number of customers using E-bill will continue to increase and that 
the utility can continue to offer innovative programs that are both user-friendly and 
environmentally friendly. 

“NES is always looking for ways to save the environment,” said Glenn Springer, manager 
of vegetation management. “We appreciate that our customers are as dedicated to 
helping the environment as we are.”
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E-Bill Helps 
NES Customers 
Go Green

7,556 customers signed up for E-bill during a recent promotion, and NES 
donated and helped fund 100 power line-approved trees, which will be 
donated to ReLeaf Nashville and Habitat for Humanity.

NES customer Liz Taylor touches 
on another good aspect of E-bill 
– convenience for the customer. 

“ I  just  want  to  commend NES 
on hav ing such a  user- f r iendly 
onl ine  b i l l  payment  opt ion ,” sa id 
Tay lor.  “ I t  l i tera l ly  tak es  me less 
than 30 seconds to  come onl ine 
and pay my bi l l .  Th is  i s  not  the 
case  on other  s i tes  I  pay  b i l l s  on , 
and I  thank you for  prov id ing not 
only  a  paper less  b i l l ing choice 
but  an easy  one at  that .” 

Do something good for yourself and the environment by signing up for E-bill today!                 

Register today at www.nespower.com.

Save time, money and paper too!
                 Register today at www.nespower.com.



Check out E-bill’s annual environmental impact!
• 	 126 ,594	pounds	of 	paper 	saved
• 	 1 ,519	 t rees 	saved
• 	 18 ,758	ga l lons 	of 	gasol ine 	not 	consumed
• 	 7 ,211	fewer	household	garbage	bags	 f i l led	by	paper	waste

E-bill fact |
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Do something good for yourself and the environment by signing up for E-bill today!                 

Register today at www.nespower.com.



Trained volunteers  f rom NES spend one day 
a  week tutor ing students  at  Glenn Enhanced 
Option School .  Last  year  there  were seven 
reading and math par tners  who volunteered. 

Service fact  |
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Tennessee has long been hailed as the Volunteer State, 
and it is no wonder when you look at companies like 
NES. Whether they are raising money for a nonprofit 
organization or helping co-workers rebuild after a natural 
disaster, NES employees work together to empower 
change in their community. 

One way they have been doing this is by helping 
students in grades one through four at Glenn Enhanced 
Option School. NES’ relationship with the school goes 
back almost 10 years. Trained volunteers from NES go 
to Glenn one day a week and spend 45 minutes with a 
student whom the teacher chooses as needing individual 
help. Last year there were seven reading and math 
partners who volunteered. 

“NES has always had a strong commitment to serving the 
community,” said Laura Tidwell, vice president of corporate 
affairs and strategic initiatives. “Our employees understand 
that when a group of people come together with a single 
goal in mind, they can accomplish great things.” 

The impact a group of people can have when they work 
together became evident at last year’s American Heart 
Association cookout and auction. Along with employee-
led bake sales, spaghetti lunches, raffles, accessory sales, 
fish fries and book sales, NES was able to raise $21,651.81 
for the cause. 

(continued next page)  
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Uncommon Year |  UNCOMMON HERO 
NAME: Carla Nelson              OCCUPATION: Senior Engineer            
COMMUNITY INVOLVEMENT:
For years, Carla Nelson has devoted her time to the development of the Nashville 
Opera, and this year, she will chair La Bella Notte, Nashville Opera’s premier 
fundraiser, as it celebrates the 30th anniversary of its Opera Guild. Funds raised 
benefit Nashville Opera’s education and outreach programs, which reach more 
than 40,000 children and adults every year. She also serves on the Opera Guild 
Board and will chair the annual membership meeting this spring.

In addition to her love of the opera, Nelson enjoys working to help enrich the 
lives of adults age 50 and older in the community through her involvement with 
FiftyForward. In 2009, she chaired the Crown Affair, which raised funds for its 
many programs. She currently serves on FiftyForward’s Advisory Board, providing 
guidance as well as financial and networking support. 

NES Employees Go To Work 
For The Community 

N E S  e m p l o y e e s  ra i s e d  $ 5 0 , 0 0 0  f o r  U n i t e d  Wa y  i n  2 0 1 0 .

P A G E  1 6



2 0 1 0  N E S  A N N U A L  R E P O R T

P A G E  1 8

Uncommon Year  | “Our employees understand that when a group of people come 
together with a single goal in mind, they can accomplish great things.”

NES also partnered with the Kilowatt Ours Program, a nonprofit organization advocating for conservation, to bring energy-saving solutions 
to Nashville’s low-income community. The organization offered free workshops to educate homeowners on small improvements that could 
bring reductions in their electric bills. The effort was a success, with many homeowners expressing interest in future workshops or even 
hosting their own.

“Most often those who live in the least energy-efficient houses are low-income customers who can’t afford to pay higher electric bills or 
make costly repairs themselves,” said Jim Purcell, energy services manager at NES. “We share a common mission with Kilowatt Ours to help 
this segment of customers save electricity at low or no cost.”

Internally, many NES employees ended up needing assistance this year as well. The May flood directly affected more than 24 NES 
employees and their families. To aid those affected, NES established a Flood Relief Assistance Committee that worked to ascertain 
victims’ needs.  The committee hosted a flood relief benefit that raised more than $39,000 and helped set up the NES Employee Flood 
Assistance Fund. This Fund allowed employees to donate money to help co-workers with recovery. Additionally, the Board approved 

a special leave provision for employee flood victims that allowed them 
to use any accrued sick or annual leave through October 1 without any 
penalty or requirement of an excuse to be absent from work. They could 
also use accumulated leave donated by their colleagues.

“This past year has been tough on a lot of people, including many of our 
own employees, and we are glad to lend a helping hand whenever and 
wherever it’s needed,” said Laura Tidwell. “Collectively, we can do a lot.”

Uncommon Year |  UNCOMMON HERO 
NAME: Lemmonstine Poindexter     
OCCUPATION: Customer Relations Supervisor 
COMMUNITY INVOLVEMENT:
Lemmonstine Poindexter has struggled with infertility for more than 20 years. 
Rather than allowing sorrow to consume her, Poindexter decided it was time 
to allow her pain to be a source of healing to others. As a result she wrote and 
released “Sing O Barren Woman,” a book and ministry born out of the trials of a 
woman who knows the emptiness of childlessness. In addition, Poindexter has 
started support groups to help provide encouragement to infertile couples and 
to discuss additional options. Poindexter believes there is a disconnect between 
couples’ dealing with infertility and choosing adoption. She would like to play a 
small part in bridging that gap.

T h e  N E S  b u i l d i n g  w e n t  “p i n k ”  i n  s u p p o r t  o f  B r e a s t  C a n c e r  Awa r e n e s s  M o n t h .



Uncommon Year |  UNCOMMON HERO
NAME:  Sheila Wells     OCCUPATION: Senior Engineer
COMMUNITY INVOLVEMENT:
Sheila Wells has always had a love for working with children. Since 1991, 
she has served as a youth group advocate with organizations such as Junior 
Achievement, Smyrna Youth Group, Rutherford County Schools, and The Boys 
and Girls Club.
 
Currently, she is area governor for Toastmasters International, a nonprofit 
organization that helps participants become more competent and comfortable 
with public speaking. She hopes that her work with Toastmasters will empower 
students to comfortably present, speak and lead.   

NES’ commitment to the community was recognized this  year  when i t  was awarded the  
United Way Pil lar  Award ,  which is  based on al l -around consistent and dependable 
campaign excel lence,  including employee giv ing,  corporate suppor t ,  in-k ind suppor t 
and implementing campaign best  pract ices.  NES also won the Corporate Champion 
Award  as  a  result  of  $50,000 in T VA donations to United Way on behalf  of  NES. 

Award fact  |
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Uncommon Year |  UNCOMMON HERO
NAME: Laura Smith Tidwell    
OCCUPATION: VP – Corporate Affairs & Strategic Initiatives
COMMUNITY INVOLVEMENT:
Laura Tidwell learned the value of giving back at a young age. Being part of her 
church’s youth group made volunteering easy for her when she was younger, 
and she still enjoys being involved in the community today. When she joined NES 
in 1993, Tidwell was exposed to numerous nonprofits that sparked her interest, 
including FiftyForward, an organization that focuses on improving older adults’ lives. 
Watching the people participating in classes at the centers, at the adult 
day services program or receiving in-home services like Meals on Wheels fondly 
reminds her of her grandparents and the changes and challenges they experienced 
as they aged. Tidwell is also active in the Nashville Area Chamber of Commerce and 
the Donelson-Hermitage Chamber of Commerce. She has served as president of 
CABLE, Big Brothers of Nashville, Women in Numbers and the Nashville Women’s 
Political Caucus. Boards that she has served on include The Women’s Fund of 
The Community Foundation of Middle Tennessee, Community Health Charities 
of Tennessee, Leadership Donelson-Hermitage, and the Minority Organ & Tissue 
Transplant Program. P A G E  2 0



This past year has been one of weather extremes. After a brutally 
cold winter, Nashville saw record-setting temperatures this 
summer, which caused electricity usage to skyrocket and left some 
NES customers unable to pay their electric bills.  

Deborah Marshall knows all too well the 
feeling of helplessness that comes with 
missing a bill payment. A grandmother of 
eight, Marshall found herself in a bind when 
her electric bill soared during the hottest 
part of the year. She was sick and didn’t 
have anyone to turn to, other than NES’ 
Project Help. 

Project Help is a program NES offers in 
conjunction with Big Brothers of Nashville, 
Inc., that allows customers to add a dollar 
or more to their electric bill each month. The 
donations go directly to people like Marshall who’ve had their 
electricity cut off or who are at risk for cutoff.  

“All I can say is thank you, thank you, thank you,” Marshall said. 
“There are so many people with no other place to get help, and 
they shouldn’t be ashamed to ask for assistance.”

Applicants for Project Help undergo a screening process that is 
fairly simple. Big Brothers gives priority to those who are elderly, 

families with disabled adults or disabled children, and single 
mothers of minor children. 

“Another incredible thing about Project Help is that the program 
can assist someone who walks into the office that very day,” said 

Gay Eisen, board member and compliance 
officer at Big Brothers. 

“We are able to call NES and confirm that 
the person qualifies for payment through 
the Project Help program, and NES will 
immediately begin the process of turning 
their electricity back on.”

This past year, Project Help administered 
$144,000 in electric utility assistance. Of 
those assisted, 38 percent were families   

    with disabled adults or disabled children, 55 
percent were single mothers of minor children, 34 percent were 
unemployed, and 11 percent were elderly. 

Eisen encourages all NES customers to participate in Project Help 
so that even more Nashvillians in need can be assisted.

“You have the power to change someone’s life by donating even a 
small amount,” Eisen said. “If everyone did it, it would add up. Think 
what a difference you could make.”
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NES And Big Brothers Lend 
A Helping Hand

This  past  year,  Projec t  Help administered 
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Uncommon Year |  UNCOMMON HERO
NAME: Jack Baxter     OCCUPATION: Operations Manager 
COMMUNITY INVOLVEMENT:
Jack Baxter has always considered mission work his calling. He has 
volunteered for several local projects over the years, including a trip to the 
Gulf Coast in 2006 following Hurricane Katrina.  When he first heard about 
the opportunity to help abroad, he jumped at the chance to lend a hand. 
This past summer, he spent a week in Guatemala with eight other church 
members. While there, his team constructed a water purification system and 
also taught health and hygiene classes to the community. Looking back on 
the experience, Baxter is pleased to know that he was able to help people less 
fortunate than he is and to make a difference in their lives. He looks forward 
to completing more mission projects with his church.
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EXECUTIVE MANAGEMENT

BOARD MEMBERS

Teresa Broyles-Aplin
Vice President of Finance 
and Administration and 
Chief Financial Officer

Richard Courtney
Principal Broker

Fridrich & Clark Realty, LLC

Mary Jo Price
University Counsel in the 

Office of General Counsel 
at Vanderbilt University

Rob McCabe
Chairman

Pinnacle Financial Partners

Marilyn Robinson
NES Board Chairwoman

Executive Director
Nashville Minority 

Business Center

Allen Bradley
Executive Vice President and 
Chief Operating Officer

Decosta Jenkins
President and 
Chief Executive Officer

Sam Howard
Chairman

Phoenix Holdings Inc.
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